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It all started with a garage sale. 
“I found myself over the weekend 

in the used furniture business” 
said Bob Way. If you love (real) 

rustic furniture come visit Rustic 
Rarehouse at the original loca-

tion at 13782 TX-105, Conroe, TX 
77304 or the new Room Store 
location at 13080 TX-105 W, 

Conroe, TX 77304. Learn more 
online at www.rusticrarehouse.
com or call at (936) 588-2771. 
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As we enter into another season, sadly it is 
safe to say nothing much has changed from the 
summer. We are continuing on the road of un-
charted territory as we move through another 
month of 2020, which means we are continu-
ing to adapt to the new normalcy society has 
implemented upon us.  Rules with changing 
variables on a daily basis get to be a bit confus-
ing.  Nobody seems to know what normal even 
looks like anymore.  Here at Dock Line we will 
continue to be here to support our community, 
since now more than ever our community needs 
all of us to stand together.  We are a community 
of resilience, compassion and generosity.  It has 
become apparent what a great community it is 
in which we live.  As the holiday season inches 
closer upon us, we encourage everyone to take 
a look around, celebrate the little things and 
support your local businesses, they need your 
support now more than ever as we all struggle 
to get through this unprecedented time.  If we 
all stick together, we will be stronger than ever.  

Until next month…    
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Ain’t Nothing Like the Real Thing
Why Rustic Rarehouse is one of the only places to still 
get “real” rustic furniture.
BY:  BRIAN SHERMAN
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Awesome selection of beautiful rustic furniture, art, mixed pieces and more



Rustic furniture has been a popular style 
choice for Americans for over 200 years. Pio-
neers lived off the land and used what they 
found in nature to build homes and make furni-
ture. Rustic furniture was born out of necessity, 
but through the years the simple, raw, and rug-
ged style has become a favorite for just about 
everyone. Now the rustic style has morphed 
into variations like rustic chic, modern rus-
tic, farmhouse, and many other popular styles. 
While the look speaks volumes, rustic furniture 
has always been known for its rugged durabil-

ity as well. However, somewhere in the journey 
of popularization, rustic furniture began to drift 
from its original nature.

Now, most rustic furniture found in big 
name stores is rustic only in appearance. It 
seems that true rustic furniture is a thing of the 
past as furniture producers have chosen cheap-
er	 materials	 and	 higher	 profit	 margins	 over	
craftsmanship and quality components. Sure, 
you	can	sometimes	find	the	“real”	stuff	hidden	
in high-end furniture stores or antiques shops, 
but	rarely	do	you	find	establishments	that	know	

rustic, offer a wide variety of pieces made of the 
right stuff, and don’t charge an arm and a leg 
for it. That is, except for Rustic Rarehouse.

The local favorite furniture store has been 
offering the “real thing” for some time now. 
While the days of using beautiful rare woods 
has faded into the overuse of cheap woods like 
Mexican	Pine,	Rustic	Rarehouse	fills	 its	show-
room with rare-wood furniture that’s hard to 
find	almost	anywhere	else.

What	you	won’t	 find,	 though,	 are	 inflated	
prices. 

“Most rustic stores specialize in Mexican 
Pine,” says Bob. “I go out of my way to offer the 
opposite. Most of our selection is going to be 
mango wood, teak, or Peroba Rosa from Brazil - 
some	kind	of	hardwood.	If	you	do	find	the	same	
items, they’re usually in a high-end store at 
double or triple the price I sell it for.” Don’t just 
take Bob’s word for it either. “Smart, savvy cus-

tomers who shop around come in all the time 
and tell us how great our prices are.”

As one happy customer had to say, “Love 
this place. Awesome selection of beautiful rustic 
furniture, art, mixed pieces and more. New items 
very often. Excellent prices. Great service. Prompt 
delivery. Stop by and you will not be disappoint-
ed!!!” - Jerry G. 

The Story of Rustic Rarehouse
Rustic Rarehouse’s unique history makes 

them a little different from other furniture 
stores. Owner Bob Way has been restoring and 
selling all kinds of furniture for 25 years. It all 
started years ago when he needed to pay a bill 
and decided to have a garage sale to make 
some extra money. Rather than paying that bill 
with the extra money he made, he went to an 

Continued on page 10 1
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At our second location - beautiful beds, impressive dining sets and more.

auction and bought some more items to sell 
in another garage sale, including furniture. “I 
found myself over the weekend in the used fur-
niture business,” says Bob. “And that was better 
than a job.” 

A true entrepreneur at heart, Bob Way be-
gan to expand his knowledge of furniture and 
sell nicer and nicer furniture. Starting from 
second hand furniture and through years of 
upgrading inventory, he discovered English an-
tiques. Eventually, by 2012 he was specialized 
in	fine	European	antiques	 from	many	sources,	
including private importers and auctioneers.

In late 2012, Bob realized that the market 
had shifted and he knew where to get “the good 
stuff” - the rustic, distressed and reclaimed real-
wood furniture that people love the most.

Man Cave and Industrial? Or Family Friendly? 
Now Two Locations

Now, Rustic Rarehouse has grown in popu-
larity so much that they have expanded to two 
locations. At the original location on Highway 

105	you’ll	find	all	the	rustic	furniture	you’ll	need	
to	outfit	a	man	cave,	plus	a	huge	 selection	of	
industrial style furniture - a growing favorite for 
many homeowners. In the newest location just 

a	 half	mile	 down	 the	 road,	 you’ll	 find	 a	more	
family oriented approach to furniture selection. 
Beautiful beds, impressive solid-wood dining 
tables, stylish rustic TV stands, and so much 

more. Bob knows exactly what his customers 
love	the	most	and	always	finds	a	way	to	fill	his	
store	with	styles	that	fly	off	the	showroom	floor.	

“Everything in here is solid wood, usually 
some kind of hardwood,” says Bob as we look 
over	 the	 new	 showroom	 floor	 at	 the	 newest	
location. When asked what the most popular 
furniture piece is, Bob has a somewhat surpris-
ing answer. “TV stands,” he says as he points to 
a gorgeous farmhouse style example. “It’s what 
you see more than any other furniture piece,” he 
explains about why they are so popular. With 
the evolution of the TV, the evolution of living 
room and bedroom furniture has followed suit. 

Rare Woods - What Makes Rustic the Real Thing
Rustic Rarehouse is exactly that - a rare 

wood warehouse. As Bob explained, most rus-
tic furniture nowadays is made out of Mexican 
Pine, a softer wood that is cheap and abundant-
ly available. While that furniture looks attrac-
tive, it is rustic in style only. Most manufacturers 
have moved away from the rare hardwoods that 
used to give rustic furniture so much character.

Rustic Rarehouse, on the other hand, is 
full of beautiful rare hardwood furniture that 
is	nearly	impossible	to	find	anywhere	else	-	at	
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least, without spending an arm and a leg. You’ll 
find	solid	mango,	teak,	elm,	rosewood,	and	many	
others, including the rare Peroba Rosa.

Peroba Rosa
Now considered a rare wood, the Brazilian 

hardwood	is	difficult	to	find	in	the	US.	In	fact,	
Rustic Rarehouse’s supplier only works with 
four retailers in the states. Bob understands 
what his customers love so well that he is the 
only	 carrier	 in	 America	 of	 a	 specific	 color	 of	

Peroba Rosa, a beautiful dark caramel shade 
that you have to see for yourself. 

Current Events and Rustic Rarehouse’s Future
Like most retail businesses, Rustic Rare-

house saw an initial drop in business when 
the coronavirus outbreak began. However, as 
people adjusted to the current state of life, cus-
tomers started coming back to the store. One 
thing that Bob Way and his team have discov-
ered is that offering a product and service that 
you	can’t	find	anywhere	else,	along	with	a	con-

sistently high value for the money is one way 
to guarantee that a business will survive and 
thrive during uncertain times. 

If you love (real) rustic furniture come 
visit Rustic Rarehouse at the original location 
at 13782 TX-105, Conroe, TX 77304 or the new 
Room Store location at 13080 TX-105 W, Con-
roe, TX 77304. Both locations are open Wednes-
day - Saturday: 10am - 6pm, Sunday: 11am - 5pm 
and closed on Monday and Tuesday. Learn more 
online at www.rusticrarehouse.com or call at 
(936) 588-2771. u
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By: Kay L. Lee, By: Kay L. Lee, 
Veterans Service OfficerVeterans Service Officer

SBP-DIC Offset Phase Out
Congress	included	a	phased	elimination	of	the	Survivor’s	Benefit	Plan-Dependency	Indemnity	Compensation	(SBP-

DIC)	offset	in	the	2020	National	Defense	Authorization	Act.	The	first	adjustment	to	the	offset	formula	will	be	for	January	
2021 (paid on February 1, 2021). The offset will be eliminated entirely beginning on January 1, 2023. 

Who this change affects
• This change affects surviving spouses who are, or who will become in the future, eligible for both Survivor Ben-

efit	Plan	(SBP)	payments	and	Dependency	and	Indemnity	Compensation	(DIC)	payments,	and	who	are	subject	to	the	
SBP-DIC offset.

• The law also affects the spouses and children of service members who died while on active duty or inactive 
duty, in the line of duty, if the children are currently receiving SBP payments because the surviving spouse chose the 
optional child annuity.

• This change does not affect surviving spouses who receive only SBP (but do not receive DIC). It also does not 
affect spouses who receive DIC only, either because SBP was declined by the service member at retirement or because 
the service member was a disabled veteran who was not also a retiree. 

• It is important to note that this change does not impact any retirees or surviving spouses if SBP spouse coverage 
was previously declined or if a retiree elected child-only coverage at retirement. The change also does not create oppor-
tunities for new enrollment in SBP for retirees who previously declined coverage. 

What you need to know
•	Surviving	spouses	who	are	subject	to	the	SBP-DIC	offset	will	potentially	see	the	first	change	in	their	January	2021	

SBP payment that is paid on February 1, 2021.
• We are unable to provide individual estimates of the upcoming changes in spouse SBP annuity payments due to this 

change in the law. Please do not call our Customer Care Center to request an individual estimate.
• If you previously received a refund of SBP premiums paid due to the SBP-DIC offset, you won’t need to pay back that 

refund because of this change in the law.
• Eligible survivors will continue to receive SSIA, up to the prescribed maximum amount ($323 per month for 2020) 

or the amount of SBP that is offset due to DIC, whichever is less. SSIA will no longer be paid once the SBP-DIC offset is 
fully eliminated in 2023.

• Please keep in mind that there are many different situations for individuals, and you may have individual questions 
we cannot answer yet. We are continuing to develop full implementation guidance for this change.

What you need to do
• You do not need to notify us that your SBP payment is affected by this change in the law.
• The most important action SBP annuitants can take at this time is to ensure your annuity account information is 

up-to-date and includes your correct mailing address so we can contact you, if needed. Also, if you’re not using myPay, 
set	up	a	profile	now	and	add	your	email	address.	Please	note:	only	annuitants	who	are	currently	receiving	an	SBP	or	SSIA	
payment from DFAS can access myPay.

•	If	you	are	a	surviving	spouse	who	previously	chose	the	Survivor	Benefit	Plan	(SBP)	child	annuity	when	your	spouse	
died on active duty or inactive duty, you do not need to take any action at this time. You will be contacted by the appropri-
ate military service prior to the annuity reverting to you as the surviving spouse on January 1, 2023. 

When you can expect changes
Based on the NDAA, the phases of the SBP-DIC offset elimination are:  
• In 2020, surviving spouses will continue to have their SBP offset by the full amount of Dependency and Indemnity 

Compensation (DIC) they receive from the Department of Veterans Affairs. 
• In 2021, SBP will be reduced by no more than two-thirds of the amount of DIC rather than by the entire amount of 

DIC, even though eligible surviving spouses will continue to receive the full amount of DIC.
Please note that not all surviving spouses will see an increase in their SBP payment in 2021. It is possible that if a 

spouse’s SBP monthly payments are less than two-thirds of the amount of monthly Dependency Indemnity Compensation 
(DIC), they may not see an increase in 2021.

• In 2022, SBP will be reduced by no more than one-third of the amount of DIC received. 
• In 2023, the SBP-DIC offset will be totally eliminated, so that surviving spouses eligible for both programs will 

receive both SBP and DIC in full, effective January 1 (paid on February 1, 2023). 
 

For	more	information	on	VA	&	State	Benefits	contact	Montgomery	County	Veterans	Service	at	936-539-7842	or	via	email	
at vetsvc@mctx.org, and like us on Facebook – Montgomery County Veterans Service. u
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Sniffling, Sneezing and Wheezing: Avoiding 
Those Fall Allergies

Fall is here and many of us are probably 
noticing	 that	 we	 are	 starting	 to	 sniffle	 and	
sneeze a little more often. We have pollen to 
thank for that. Ragweed pollination is in full 
swing during the fall months. When pollen gets 
into the noses of certain people, it triggers the 
runny nose, itchy eyes, and other allergy symp-
toms. 

Air pollution can make allergy symptoms 
worse. One of the most common pollutants 
is ozone, which is created in the atmosphere 
by a combination of sunlight, nitrogen oxide, 
and hydrocarbons from burning fuel. Clouds 
of ozone are created around some cities as the 
sunlight becomes stronger. 

Inside, molds love damp areas, including 
the basement and bathrooms. Their spores get 
into the air and can cause problems for allergy 
sufferers.

Dust mites, tiny insects, thrive in warm, hu-
mid temperatures and nest in beds, fabric, and 
carpets. Their residue can get into the air, trig-
gering sneezes, wheezes, itchy skin and runny 
noses.

In a healthy person, when the immune 
system is stressed by being exposed to these 
environmental triggers, chemicals are released 
that	 produce	 inflammation.	 These	 chemicals	
are made by immune cells that migrate to the 
site where the body is compromised. By the end 
of	the	 inflammatory	process	another	group	of	
immune cells begins to produce chemicals that 
have	anti-inflammatory	properties.	These	anti-
inflammatory	 chemicals	 help	 in	 calming	 the	
area	of	inflammation.	As	a	result,	the	symptoms	
of	inflammation	begin	to	resolve.	The	body,	in	
the ideal situation, is genetically programmed 
to heal itself.

These symptoms become a chronic occur-
rence when your immune system is not func-
tioning at 100%. Here are some tips to keep 
you healthy throughout the springtime months.
DIET

Clean up the diet by removing simple sug-
ars. These sugars include glucose, sucrose, fruc-
tose	 and	 lactose	 and	 processed	 white	 flours.	
These sugars are in cereals, juices, cookies, cake, 
candy, soda, soft drinks, shakes, snack bars, milk, 
cheese, ice cream, bread, pasta, crackers and 
fast foods.

Sugar, like salt, is dehydrating to the body. 

Dehydration increases histamine levels. His-
tamine	 is	 another	 pro-inflammatory	 chemical	
that can worsen symptoms. Water helps reduce 
histamine levels. Approximately, seventy per-
cent of our body is made up of water. Make sure 
you drink water as your main beverage and stay 
well hydrated. 

Remove unhealthy fats. These include par-
tially hydrogenated oils, margarine, vegetable 
shortening and cooking oils such as corn, veg-
etable,	safflower	and	sunflower	oils.	Use	olive	
oil, organic butter, grape seed oil, coconut oil 
and cold pressed oils for cooking. You can also 
supplement	your	diet	with	good	quality	fish	oil.	

Eliminate the dyes, preservatives, food 
colorings,	 artificial	 sweeteners	 and	 additives	
found in most foods. Even pay attention to the 
color of your toothpaste and deodorant.

Of course, we all have those urges to eat 
ice cream, chips, candy, etc. That’s why I recom-
mend the 80/20 rule. 80% of the time stick with 
a	diet	that	is	filled	with	whole	foods	(i.e.	veg-
etables,	legumes,	meat,	chicken,	fish,	fruit)	and	
the other 20% of the time satisfy your craving!
Chiropractic Care

Since chiropractic deals directly with al-
lowing the nervous system to function at its 
highest ability, chiropractic care for an individ-
ual	with	allergies	can	be	extremely	beneficial.	
It is a safe, effective, and natural form of care. 

It’s most important to understand that 
chiropractic is not a treatment for allergies. Its 
purpose is to reduce stress on the body. Stress 
interferes with the proper functioning of the 
nervous system, can weaken the immune sys-
tem, lower resistance and re-
duce the body’s ability to heal 
effectively. 

The chiropractic ad-
justment frees the nervous 
system from spinal stress al-
lowing the immune system to 
function properly. This allows 
you to respond to internal 
and external environmental 
stresses	more	efficiently.

The adjustment is very 
gently and customized to 
each patients needs. At Sand-
stone Chiropractic, we offer 
of variety of adjustment tech-

niques	to	best	fit	the	patient.
Household Chemicals

We are all being overexposed to chemicals 
from the products we use in our household and 
daily lives. As the exposure becomes greater, al-
lergic responses are also increasing. 

Trading out your all-purpose cleaner for 
vinegar, lemon juice, baking soda and water is 
one way to eliminate the exposure. 

Avoid petroleum-based products. This is 
very common in the lotion, shampoo, condition-
er and body wash that we use.

Rather than using insect repellent that you 
buy in the store, use eucalyptus oil as a deter-
rent for those pesky bugs.

Switch your laundry detergent to chemical 
free. Several manufacturers create detergents 
that are free of phosphates and chlorine and 
are super concentrated, so a little goes a long 
way.

If your or anyone in your family starts snif-
fling,	 sneezing,	 itching	or	 comes	home	with	a	
bite, here are a few natural remedies to elimi-
nate the symptoms.

Vitamin E oil applied to a bee sting can 
relieve pain and swelling. 

A slice of onion rubbed on the site will 
relieve the itch and swelling of an insect bite. 
A paste of baking soda and water or mud and 
water will also calm the area. 

Peppermint oil acts as a decongestant, and 
substances	in	peppermint	contain	anti-inflam-
matory and mild antibacterial constituents.

Flushing the nose with saline solution 
(salt water) can help soothe upper respiratory 
allergies by removing irritants that become 
lodged	in	the	nose	and	cause	inflammation.

Dust mites love a humid environment, 
which allows them to reproduce like crazy. 
Invest	 in	 a	 dehumidifier.	 A	 dehumidifier	 can	
also help prevent mold, another allergen, from 
growing. When cooking or showering, take ad-
vantage of the exhaust fan, another way to help 
keep humidity to a minimum.

If	you	find	that	you	keep	having	the	same	
allergic	 response	 or	 the	 response	 intensifies	
even	 after	 eliminating	 all	 inflammatory	 fac-
tors, further allergy testing may be necessary to 
identify the source. 

Sandstone Chiropractic provides compre-
hensive allergy testing for all ages. Please con-
tact	our	office	for	more	information	regarding	
these tests. u
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Luncheon Details
Thursday, October 22, 2020

Networking 11:00 a.m.; 
Luncheon begins at 11:30 a.m.

Longwood Golf Club
13300 Longwood Trace, Cypress, TX 77429

Costs $30 with advanced reservations; 
$35 at the door

(Please check our website for information in 
the event we are not able to meet in person)

Drastic Steps Marketing - 
Get Known, Get Connected, Get Paid!

Toni Harris Taylor is also known as The 
Networking Queen™. That’s why becoming an 
NIA	Franchise	owner	is	a	natural	fit.	Toni’s	brand	
is all about taking DRASTIC steps to be success-
ful. As a sales and marketing coach, Toni teaches 
her clients to build relationships to Get Known, 
Get Connected to Get Paid! Now she has the 
vehicle to help her clients, “Build Relationships 
that Last a Lifetime!” If you are ready to end the 
frustrations of growing your business, connect 
with Toni to see how she can help you to turn 
more contacts into contracts!
In this session you will learn how to:

• Determine your target market for laser 
 focus marketing.

• Build relationships through networking.
• Speak to get in front of the crowd and 
 be the “go-to” expert.
• Use technology tools such as email and 
 social media to follow up and stay 
 connected.
This month’s CYFEN meeting begins with 

networking at 11:00 a.m. followed with a 
prompt 11:30 a.m. start of the program. Lun-
cheons are held at our new location, Longwood 
Golf Club, 13300 Longwood Trace, Cypress, TX 
77429.

About Cy-Fair Express Network (CYFEN)
Now over 40 members strong, Cy-Fair Ex-

press Network’s vision is to be a community and 
national leader for the support of professional 
women by providing a nurturing environment 
for business development, networking, educa-
tion and mentoring. Our members have oppor-
tunities to pursue excellence and achieve both 
local and national recognition.  CYFEN is part 
of the national organization of the American 
Business Women’s Association (ABWA), for more 
information go to www.CYFEN.org.

About American Business Women’s Association 
(ABWA)

Founded in 1949, ABWA provides busi-
ness training and networking opportunities 
for women of diverse occupations and back-
grounds. ABWA has dedicated 60 years to wom-
en’s education, workplace skills and career de-
velopment training. For more information, visit, 
www.abwa.org. u

Toni Harris Taylor
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of Texas

We told you July, then September and fi-
nally December.  We’re praying the third time 
is the charm!  The magical musical Peter Pan is 
scheduled to take flight Dec. 4-20, 2020. The 
show is full of imagination sure to thrill and en-
tertain audiences of all ages. Memorable songs 
include “Never Never Land”, “I Won’t Grow Up” 
and ‘’I’m Flying” and just like the song says, 
Peter Pan will be flying. This production is di-
rected by multiple Montie Award winner and 
audience favorite: Sara Preisler.  Sara directed 
A Charlie Brown Christmas, Glitz – The Little Miss 
Christmas Pageant Musical, Cinderella and was 
co-director of the musical Annie.

Peter and his mischievous fairy sidekick, 
Tinkerbell, visit the nursery of the Darling 

Praying for a Christmas Miracle with 
Peter Pan taking Flight at last!

By: Carolyn Corsano Wong  Photos created by: Sara Preisler and Adam Isbell

Madison Mapes as Peter Pan

Parker Manning as Liza
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Christina Sato as Mrs. Darling

Paige Manning as Tiger Lily

children late one night and, with a sprinkle 
of pixie dust, begin a magical journey across 
the stars that none of them will ever forget. In 
the adventure of a lifetime, the travelers come 
face to face with a ticking crocodile, a fierce 
Indian tribe, a band of bungling pirates and, of 
course, the villainous Captain Hook.

As of this writing we don’t know if social 
distancing recommendations will still be in ef-
fect so we haven’t opened tickets up for sale.  
When we do, sales will be made by calling so 
we can fit as many folks safely in the Crighton 
as possible while still adhering to distancing 
requirements.  It is likely that the 6’ rule will 
still be recommended in December and if that 
is the case we will need to shuffle the tickets 
already bought for the show into new seats 
with the restriction of every other row be an 
empty one.  Please keep up with the latest 

Wyatt Langehennig as Capt Hook

The Darling children-Katie Kowalik, Keagan 
Pepper and Austin Krueger

about ticket sales on our website www.stage-
right.org or call the box office 936-441-7469.  

Clap your hands if you believe!! u
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By: Mike Gore, Fisheries Technician
Texas Parks and Wildlife Department

College Station – Houston Inland Fisheries Management District

TPWD Angler Recognition Program: 
Making Memories for a Lifetime

As I am sitting in front of my computer to-
day, I started reminiscing about the times my 
parents	took	us	fishing.			We	enjoyed	many	long	
hours	on	the	water,	bass	fishing	at	Sam	Rayburn	
or trying to catch white bass at Lake Livingston.  
Spending time with my whole family outdoors 
are the childhood experiences I remember the 
most.		Was	it	the	hunting	or	fishing	or	was	it	the	
feeling of togetherness that I remembered with 
such fondness?  I know it was the latter.  It was 
the feeling of knowing that we had taken time 
out of our busy lives to be together; to share 
and make memories that would last a lifetime.  
Now, as a father and husband, I am aware of the 
fishing	 experiences	 that	 made	 my	 childhood	
filled	with	joy.		I	try	to	impart	the	same	experi-
ences to my family, especially my kids. 

	 	 I	caught	my	first	Largemouth	Bass	on	a	
black and white Heddon Lucky 13 Hula Popper 
on Sam Rayburn.  A school of bass broke the 
surface chasing shad.  I had never seen any-
thing like it before.  I sat in awe. Action was 
fast and furious for a few moments.  The bass 
went down, but my dad turned to me and said 
that they would come back up at any moment, 
and to throw my lure as close as I could to the 
school.	 	When	the	fish	returned,	 I	did	just	as	I	
was	told,	hooking	up	with	my	first	bass.		It	was	
only 12 inches long, but at 11 years old, it was 
big to me.  The next few moments were even 
more important to me and are the vision I see 
every time I think about that moment in my life.  

“Many go fishing all their lives without knowing that it is not fish they are after.” - Henry David Thoreau

My dad removed the hook from the mouth of 
the	fish.		He	was	excited	that	I	had	just	caught	
my	first	fish	and	desperately	wanted	me	to	get	
another before the school went deep again.  
He turned to me and said, “Hurry up and throw 
back out there…” His sentenced stopped.  On the 
word	“throw”	the	fish,	my	first	bass	ever,	slipped	
from his hands and returned to the water.  I was 
devastated and upset.  I did not get to admire 
my	first	bass.		However,	the	hurt	quickly	faded	
and it has become one of my most cherished 
memories.  

I could go on and write several stories 
about my experiences in the outdoors.  My 
point in telling this story is to emphasize the 
quality time and memories that can be made 
on family trips.

Now	 COVID-19	 is	 forcing	 people	 to	 find	
new things to do, and I have a suggestion that 
can create lasting memories for you as an indi-
vidual or your family.  The Texas Parks and Wild-
life Angler Recognition Program recognizes an-
glers catches for waterbody and state records 
for	every	species	of	fish.	 	Now	this	may	sound	
like a hard goal to reach, but many waterbodies 
have never had a record application submitted!  
This means that many waterbody records are 
within easy reach.  Before going out to your lo-
cal lake or pond, go to the Texas Parks 
and Wildlife Angler Recognition page, 
https://tpwd.texas.gov/fishboat/fish/
programs/fishrecords/rules/	 to	 explore	

how you can participate.  
There are many different ways an individ-

ual can challenge themselves and make their 
fishing	 trip	even	more	memorable	by	qualify-
ing for the Angler Recognition Program: State 
or Waterbody Records by weight, Waterbody Re-
cords	by	tackle	type	(rod	&	reel,	fly	fishing,	etc.),	
First Fish Awards, and Big Fish Awards.  You can 
even practice catch and release with Catch and 
Release Records by length.  Categories exists 
not only for public waterbodies, but private wa-
ters	as	well.		Imagine	adding	a	fish	award	to	the	
memory	of	beloved	family	fishing	trip.		It	would	
be priceless!

The Junior Angler Recognition Program 
started in 2003. It is similar to the Angler Rec-
ognition Program.  You must be 16 years old 
or younger to participate.   It was developed 
to	 encourage	adults	 to	 take	a	 kid	fishing	and	
motivate kids to ask someone to take them 
fishing.		The	Junior	Angler	Recognition	Program	
provides an opportunity for a young angler to 
be recognized separately from adult anglers 
and be listed in the record book in a standalone 
division.  Junior Angler Records are displayed 
on the Texas Parks and Wildlife website.  Just 
because it’s for young anglers, doesn’t mean the 
categories are any lighter.  Kids can qualify for 

Junior State Records, Ju-
nior Waterbody Records, 
Big	Fish	Awards,	First	fish	
Awards, Outstanding An-
gler, and others.  

Angler Recognition Application Angler Recognition Certificates
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Since the Junior Angler Recognition Pro-
gram is not so well known, many of the cat-
egories	 have	 not	 been	 filled	 yet	 for	 many	
waterbodies.  Parents can help a child get as 
many records as they can or catch the biggest 
fish	out	of	any	waterbody	of	their	choice.		It	is	
a great way to spend quality time with a child.  
Any	 species	 of	 fish	 qualifies,	 whether	 it	 is	 as	
small as a Golden Shiner or as big as a Small-
mouth	 Buffalo.	 	 To	 qualify,	 a	 fish	must	weigh	
at least 2 oz., otherwise many of the rules for 
the normal Angler Recognition Program apply 
to the Junior Angler Recognition Program.  Ju-
nior	Anglers	receive	a	certificate	in	the	mail	of	
the achievement and will be able to see their 
name on the Texas Parks and Wildlife website if 
they qualify for a record.  Both of my kids have 
waterbody records at a local pond in College 
Station, Texas.  My son, 7 years old at the time, 
even	qualified	for	a	Junior	State	Record	with	a	
Red-bellied Pacu he caught on a worm.  His sis-
ter	caught	her	record	fish	at	3	years	of	age.		Let	
me tell you, there is nothing that will make a 
parent prouder than to see their child grinning 
from ear to ear knowing that they had just ac-
complished something on their own.  The days 
could not go fast enough with the anticipation 
of	getting	those	certificates	in	the	mail.		

Here’s some guidelines before you head 
out	to	your	favorite	fishing	spot	to	pursue	a	po-
tential record catch:

1) Look at the records for that water-
body you are going to visit.  https://tpwd.texas.
gov/fishboat/fish/programs/fishrecords/record-
search.phtml

2) Print an application and participation 
brochure for the rules. https://tpwd.texas.gov/
fishboat/fish/programs/fishrecords/scales.phtml

3) Take a camera or phone that takes 
good pictures to capture photo evidence of 
your	fish.

4) Take a measuring device (ruler, tape 
measure, etc.) to get a length and girth of the 
fish.	 	Girth	measurement	 is	 the	circumference	
around	the	biggest	part	of	the	fish’s	belly.	

5)	 If	 you	 have	 a	 record	 fish	 by	 weight,	
you’ll	need	to	find	a	place	that	has	a	certified	
scale	 to	weigh	you	fish.	 	You’ll	 need	 the	date	
it	was	certified,	and	by	whom	for	the	applica-
tion.	 	The	most	common	place	to	find	a	certi-

fied	 scale	 is	 a	 local	meat	market.	 	Certified	 scales	
listed with Texas Parks and Wildlife can be found 
at:	 https://tpwd.texas.gov/fishboat/fish/programs/
fishrecords/scales.phtml

6) Fill out the application for your catch ac-
cording to the procedures in the brochure.  If you have 
any	questions	call	the	fisheries	biologist	for	your	area,	
and they will be glad to guide you through any ques-
tions you may have to complete the application.

Take the time and take a child out to create 
some great memories!

For information on the Angler Recognition Pro-
gram	 go	 to	 http://www.tpwd.state.tx.us/fishboat/
fish/programs/fishrecords/	 .	 	 For	 additional	 ques-
tions,	contact	our	office	by	phone	at	(979)	272-1430,	
or by email at mike.gore@tpwd.texas.gov or alice.
best @tpwd.texas.gov .  Also, visit us on Facebook 
at https://facebook.com/TPWInlandFisheriesColleg-
eStationHouston. u

Certification process of a potential waterbody record by TPWD staff at a local fishing event

Junior Waterbody 
Record Redear 

sunfish

Junior Waterbody 
Record & Junior 

State Record Pacu 
in 2005
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BY:  BRIAN SHERMAN

How to Win at Social Media: The Exact 5 Strategies 
Used by the Top Brands and Influencers in the World

There are 3.8 billion social media users 
in the world today. If you own a business, you 
can bet that nearly all your current and poten-
tial customers are on at least one social media 
platform. By now, you’ve been told by everyone 
that your business needs to be on social media 
sites like Facebook and Instagram, among oth-
ers, and you likely have a page on one or more 
of those platforms. 

However, you’ve probably seen how these 
sites have taken away much of the organic 
reach of businesses and brands, forcing them 
to invest in paid social media advertising to 
get in front of their potential customers. Many 
business owners think organic reach is just 
about dead. 

Well, we’re here to tell that it hasn’t. In 
fact, if you follow the right strategies you can 
grow your organic reach and build up a special 
media presence that works every day to grow 
your business and bring in new leads. The big-
gest	 influencers	and	brands	 in	 the	world	are	
growing massive audiences organically by fol-
lowing some simple methods and best prac-
tices. 

Without	 further	 ado,	 here	 are	 the	 five	
strategies that will guarantee organic social 
media growth that results in growing your 
business. 

1. Post more than you think you should. 
Many business owners have built a be-

lief that social media can’t do much for their 
business. At least, not organic social media. 
Sure, you can pour thousands of dollars a 
month into Facebook and Instagram ads and 
you might see some results if you know what 
you’re doing. However, organic results from 
social media are not easy to come by for busi-
nesses or brands. 

That is, unless you post the right kind 
of content...and you post often - much more 
than	you	probably	think.	Influencers	like	Gary	
Vaynerchuck post up to seven times a day and 
big brands like Starbucks and Nike post once 
a day or once every two days. Most small busi-
nesses post much less than that. Maybe you 
can relate. The point is, if you aren’t getting 
the engagement you want out of social media, 
you probably aren’t posting enough.

2. Be consistent for 2 years (more like 5 years). 
An even bigger challenge for businesses 

wanting to use social media as a growth strat-
egy is consistency. Most businesses create a 
page for their business and post a lot early 
on, but begin to post less and less over time, 
sometimes stopping altogether. Trust is a pow-
erful force in online marketing, and the best 
way to build trust is to show up consistently 
for a while. You need to create an expectation 
for your followers and meet that expectation 
every time.

Whenever you decide to post and how-

ever often you do it, keep doing it the same 
way. Do it for at least two years and you’ll see 
your social media channels become a reliable 
marketing	tool	for	your	business.	Do	it	for	five	
years and you’ll grow to become a trusted au-
thority in your industry. 

3. Document. Don’t Create. 
You may be wondering, “what am I sup-

posed to post every day (or several times a 
day)?” Trying to come up with the most beauti-
ful, attractive, viral-worthy post every time you 
post is exhausting. You don’t have the time for 
that and you likely aren’t a bottomless well of 
creative content. But you might be…

Gary Vanerchuck, a successful online mar-
keter	and	influencer	that	we	mentioned	above,	
gives this simple, yet powerful advice: Docu-
ment. Don’t create. Don’t try to create some-
thing out of thin air every time you post. Just 
document your personal journey in your busi-
ness. Post daily with a challenge you’re facing 
or wisdom that is helping you. Share your suc-
cesses and failures. Give advice. Help others. 

A way to summarize this simply is to just 
be yourself. Be genuine and post every day 
about your journey. You could go live for a few 
minutes a day on Facebook or Instagram or 
just share a couple of sentences about your 
experiences. Yes, you’ll feel a bit uncomfort-
able early on, but that will fade away as you 
get better and people start following you. Peo-
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BY:  BRIAN SHERMAN

ple love connecting with authenticity. 

4. Give, give, give, ask. 
As a business owner, it can be tempting 

to talk about your products or services all the 
time and try to sell with your posts. This is a 
huge mistake and it’s the fastest way to get 
people to ignore you on social media. Instead, 
give away value when you post without ask-
ing for anything in return. Help out your audi-
ence. Post valuable content that will improve 
their lives. Post industry expertise that people 
would pay for elsewhere. Share what you know 
freely. Then, every now and then 
you can ask for something. 

The best way to sell any-
thing organically online is to 
provide	value	first,	then	ask	for	
the sale later. When it comes to 
social media, you need to post 
value-based content at least 
three times for every post that 
asks for something - like an of-
fer for your product or service. 

5. Hire a social media manager. 
If you’re a business owner 

and you’re reading all of this, 
you may be thinking that you 
simply don’t have the time to 
invest in social media; at least 
not the kind that will actually 
grow successfully organically. 
Yes, you need to be on social 
media if you want to grow into 
the future. All of your customers 
are hanging out somewhere in 
these online channels. But, you 
don’t have to do it yourself. One 
of the best investments you can 

make when it comes to marketing your busi-
ness is to hire a social media manager. 

A social media manager can post for you 
every day. They can create all the content for 
your social media pages and manage all the 
communication from your posts and mes-
sages. It’s a great investment to make for the 
future of your business. 

At Dock Line, we have an entire team of 
social media managers that help local busi-
nesses	grow	online.	 If	you	would	 like	 to	find	
out how we could help your business grow 
through social media, let us know! Not only do 

we post beautiful content that your audience 
will love, but we study your market to post at 
the most optimal times, constantly test and 
tweak content so it gets maximum engage-
ment, and nurture followers into leads and 
customers, all while you focus on the parts of 
your business you do best. 

If you’re interested to learn more about 
Dock Line’s Social Media Services for small 
businesses, send us an email today at ozzy@
docklinemagazine.com. You’ll be glad you 
did! u



22   Dock Line Magazine - Tomball Edition October 2020

The following is provided for informational 
purposes only and is not, nor should it be con-
strued as legal advice.

The following is a list of common ques-
tions that are encountered in my law practice 
regarding estates and probate of Wills.  The an-
swers may vary depending upon circumstances 
of that particular client, but are offered as a 
guideline for situations which are not extraor-
dinary.

What is the difference in legal title and 
equitable title and how do the differences re-
late to probate of estates?  As applied to real 
property issues, equitable title gives the right 
to possess or use the real property, while le-
gal title shows the person or persons on the 
deed.  A common way that these dramatically 
different rights appear in probate is when one 
person (such as a surviving spouse) receives a 

life estate and remaindermen (children of the 
decedent or others) receive legal title.  The re-
sult of this situation is that remaindermen hold 
legal title to real property that the surviving 
spouse has a right to occupy or possess.  Tech-
nically, the remaindermen (children or other) 
can sell legal title, although the property would 
be encumbered by a life estate.  In practice, the 
remaindermen	 are	 not	 likely	 to	 find	 a	 buyer	
who is willing to accept those conditions.  As 
regards probate—these issues can be resolved 
by even a simple Will.

What are revocable life estate deeds 
(sometimes called “Lady Bird Deeds”)?  This 
is a deed where a person grants a life estate 
in property to himself and grants legal title to 
his children or others.  This instrument differs 
from a life estate in the fact that the grantor 
retains for himself the right to sell or encumber 

the property during his lifetime.  The so-called 
“Lady Bird Deed” is often used in anticipation of 
application	 for	Medicaid	benefits.	 	 It	attempts	
to transfer the property to descendants without 
making it subject to Medicaid reimbursement 
after the death of the grantor.  These deeds, if 
done, must be with a full understanding that 
there may be title company objections.  It 
should also be noted that if this vehicle is initi-
ated as a shield to Medicaid Recovery, the Inter-
nal Revenue Service has a “look-back” period of 
60 months.

It is also important to note that laws may 
change so that the so-called “Lady Bird Deed” 
may not be effective for its intended purpose.

Does a probate of a Will automatically 
transfer title to real property?  The answer to 
this question depends upon the type of pro-
bate proceeding done.  If the Will was probated 
as a Muniment of Title, then the answer is yes.  
Transfer of title to real property in Texas is es-
sentially	 complete	 upon	 the	 filing	 of	 a	 certi-
fied	copy	of	 the	Will	 together	with	a	certified	
copy of the Court’s Order in the Real Property 
Records of the county where the real property 
is located.

If there were debts to be paid or other 
cause that an administration be opened, then 
transfer of title to real property is NOT auto-
matic.  Transfer of title to real property in this 
instance would be accomplished by signing 
and	filing	an	executor	or	administrator’s	deed.		
An executor or administrator’s deed is a deed 
wherein the grantor is also the executor or 
administrator that has been authorized by the 
Court to represent the estate of the decedent.  
The executor’s deed transfers title of the real 
property	to	the	beneficiaries	under	the	Will.		

An example might be, husband dies; sur-
viving	wife	is	the	executor	and	the	beneficiary.		
In this case, wife, in her capacity as executor, 
signs a deed transferring husband’s ownership 
interest in real property to herself in her indi-
vidual capacity.

our PAL
our PALgracie
gracie
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This is an often overlooked duty of the ex-
ecutor.  Being authorized by the court to act for 
the estate does not automatically transfer title 
to real property; it only gives the executor the 
authority to act.

The questions answered above cannot be-
gin to answer all of the questions as they relate 
to your particular loved one’s estate.  You are 
encouraged to have an experienced attorney of 
your choosing answer questions as they relate 
to you or your loved ones as well as to prepare 
documents which express your wishes at the 
time of your death.

James Bright has been admitted to practice 
before the Federal Courts for the Southern District 
of Texas and Eastern District of Texas as well as 
all of the Justice Courts, Probate Courts, County 
Courts at Law, District Courts, Courts of Appeal 
and Supreme Court for the State of Texas.  He 
maintains an office in Houston and by appoint-
ment another at 208 McCown Street in the heart 
of historic Montgomery.  Contact may be made by 
telephone (936) 449-4455 or (281) 586-8277.  For 
more information about wills or probate in Texas, 
please see- www.houstontxprobate.com. u

IF YOU WISH TO SUGGEST A TOPIC FOR THIS 
COLUMN, SEND TO:
JAMES M. BRIGHT

14340 TORREY CHASE BLVD., SUITE 150
HOUSTON, TEXAS 77014

Email:  topics@houstontxprobate.com



24   Dock Line Magazine - Tomball Edition October 2020

Aquatic Plant Management on Lake Conroe
It Takes a Village

For more than 40 years, aquatic vegeta-
tion has been a matter of concern on Lake 
Conroe.  The San Jacinto River Authority 
(SJRA) and Texas Parks and Wildlife (TPWD) 
are close and collaborative partners in the 
on-going effort to manage aquatic vegeta-
tion in the lake.  Though spearheaded by SJRA 
and TPWD, the program has grown because 

of the ongoing contributions of many area 
stakeholders representing multiple interests.  
The Seven Coves Bass Club and Lake Conroe 
Association in particular have been staunch 
supporters of aquatic plant management and 

A cage with White Water Lilly.

have	had	a	major	influence	on	the	program’s	
growth. 

The idea of “management” within the 
context of aquatic plants, includes both 
native as well as exotic (i.e. non-native/in-

vasive) species.  The overall objective is to 
maximize the amount of native plants while 
limiting exotic species to an acceptable lev-
el.  As eloquently described by TPWD Fisher-
ies Biologist, Alice Best, in last month’s issue 
of Dock Line, these exotic plants can be very 
aggressive, often out-compete native plants 
for existence, cause a multitude of undesir-

able consequences and upset the delicate 
balance of the natural ecology.  One of the 
most	significant	and	impactful	effects	of	ex-
otic plants is that they can form such large, 
dense mats that they can severely limit rec-
reational opportunities on the lake.  In fact, 
certain plants can become so entangled in 
boat propellers that they can render vessels 
virtually inoperable.  Though well intended, 
certain methods used to control exotic spe-
cies often also reduce the amount of native 
vegetation. 

Shortly	after	the	reservoir	filled	in	1973,	
the	 exotic	 plant,	 water	 hyacinth,	 was	 first	
identified.		Over	the	years,	other	exotic	spe-
cies have found their way into Lake Conroe 
including	 giant	 salvinia,	 crested	 floating	
heart, and hydrilla.  Historically, the two 
most troublesome in terms of the labor and 
expense to control are hydrilla and giant 
salvinia.  Once established, eradication is 
simply not a realistic objective.  Therefore, 
a sustained maintenance program is es-
sential.  Both SJRA and TPWD have active 
exotic-plant treatment programs and each 
dedicates an extensive amount of time and 
resources, including experienced, licensed 
applicators	to	help	fight	the	battle.		

A truly successful management program 
must be equally as committed to native 
plant restoration as it is to exotic species 
control.  Therefore, SJRA and TPWD are both 
fully committed to this vitally important as-
pect of the overall aquatic plant manage-
ment program.  As previously acknowledged 
as being a major stakeholder and partner 
in the quest to maintain native plant spe-
cies, several years ago, the Seven Coves Bass 
Club constructed an aquatic plant nursery on 
the SJRA Lake Conroe campus.  The Nursery, 

Vallisneria being harvested in the field for 
propagation in the Native Plant Nursery.

Bull Rush from the Native Plant Nursery.

White Water Lilly from the 
Native Plant Nursery.

Pickerelweed from the Native Plant Nursery.
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Water Willow thriving on the shoreline in 
Caney Creek.

Living Nursery Site at the Lake Conroe Dam Living Nursery Site at the Lake 
Conroe Dam (Shane + Jace).

which consists of eight individual water-
proofed wooden troughs, is used to grow a 
variety of native plant species.  Plants grown 
in the nursery are propagated from clippings 
of “mother plants” that have been well estab-
lished in the reservoir from previous planting 
efforts.  Those grown in the nursery in any 
given year can be transferred back into the 
reservoir the following year in a continuous, 
self-sustaining cycle.  Each year an estimated 
600 plants are transferred from the nursery 

back into Lake Conroe.  Transplanting excur-
sions often include the assistance of volun-
teers passionate about preserving the overall 
health of the lake’s ecology.  

In 2020, SJRA decided to try something 
new and create a living nursery test and dem-
onstration site at the west end of the Lake 
Conroe Dam.  For this, project staff chose to 
plant Bull Rush, Water Willow, Pickerelweed, 
and White Water Lilly.  The test site will give 

SJRA a chance to monitor the growth patterns 
of each species thus providing insights on 
survival and proliferation rates once plants 
have been re-introduced into the natural 
shoreline of the lake.  This living nursery will 
also serve as erosion control, provide suit-
able	 fish	 habitat,	 create	 educational	 oppor-
tunities, and act as a secondary nursery for 
future clippings and propagation.  From the 
beginning, the plan has been to establish na-
tive plant colonies on the north end of the 
lake that, once established, would reproduce 
through mechanisms such as seeds and frag-
mentation, allowing plants to migrate to and 
populate other areas of the shoreline. 

A stakeholder meeting was held on Sep-
tember 10th to allow for an open forum to 
discuss the current status of aquatic plants in 
Lake Conroe, the effectiveness of control and 
restoration	 efforts,	 and	 to	 outline	 a	 unified	
path forward.

One of the major river authorities in 
Texas, SJRA’s mission is to develop, conserve, 
and protect the water resources of the San 
Jacinto River basin.  Covering all or part of 
seven counties, the organization’s jurisdic-
tion includes the entire San Jacinto River 
watershed, excluding Harris County.  For ad-
ditional information on SJRA visit our web-

site at www.sjra.net, like SJRA on Facebook @
SanJacintoRiverAuthority, follow us on Twit-
ter	@SJRA_1937,	find	us	on	Instagram	@san-
jacintoriverauthoritySJRA, or connect with us 
on LinkedIn @San Jacinto River Authority. u
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Great Blue Heron – The Really 
Big Bird!

One	of	the	most	splendid	and	fierce	birds	
around our local waterways is the Great Blue 
Heron.  Their size and coloring give them their 
name.  Great Blues can grow to an enormous 
height of 4-1/2 feet tall with a wingspan up to 
6-1/2 feet, but a weight of only 4 to 7 lbs.  Their 
coloring is black, white, and grey with hints of 
blue.  During springtime they have a shaggy 
look with long plumes down their shoulders, 
fronts,	 and	 behind	 their	 heads.	 	 In	 flight	 the	
Great Blue is recognized by long trailing legs, 

a tucked S-shaped aerodynamic neck, and slow 
graceful beating wings.  And if a Great Blue is 
surprised,	it	flies	off	making	a	ferocious	growl-
ing honk!  

In East Texas the Heron rookeries are usu-
ally high in tall pine trees, but never far from 
the water.  Their nests are made of loose sticks 
and twigs, and are about 3 feet in diameter.  Fe-
males lay around 3 to 6 light blue eggs in a 
clutch, and generally produce only one spring-

time clutch each year.  Both parents take turns 
incubating the eggs and feeding the young, re-
quiring almost 2 months of hard work before 
the	nestlings	can	fly.		

The Great Blue Heron is a true carnivore 
and can hunt prey day or night due to special 
photoreceptors	in	its	eyes.		Fresh	fish	are	their	
preference, but they have been known to eat 
rodents, crabs, and even baby alligators!  These 
birds are found near most bodies of fresh or Look at those gams!!  Drying and cooling off.

The Great Blue Heron.  4-1/2 feet tall with a wingspan of 6-1/2 feet, but a weight of only 4 to 7 lbs!

Herons bring bigger 
catches to shore and 
stab them to death.  
This makes fish easier 
to swallow, but Herons 
have been known to 
choke to death on a 
large catch!  
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salt water, and occasionally in roadside ditch-
es.  Great Blues have even been known to raid 
backyard	goldfish	ponds!		They	are	long-legged	
waders and can stand like statues, waiting pa-
tiently	to	snatch	small	fish	hiding	around	their	
tall legs.  Or from the side banks a Great Blue 
will	swoop	down,	grab	a	much	larger	fish,	carry	
it to land, and stab it to death with its dagger 
beak.		Once	the	fish	stops	wiggling	there	is	less	
chance of choking on it, but a bird occasionally 
does	die	by	choking	on	too	large	a	fish!		There-
fore,	 these	 birds	 always	 eat	 fish	 headfirst	 to	

Great Blues constantly need to repair their loosely made stick nests.

prevent having them get stuck in their throats.  
Make no mistake, these birds are relentless 
stone-cold predators! 

Learn more about the incredible nature in 
our area by joining a chapter of the Texas Mas-

ter	Naturalist	 organization.	 	To	 find	 a	 chapter	
close to you, or to read about the state program, 
go online to www.txmn.org.  Volunteer and get 
involved! u     

During breeding season in springtime, their long 
plumes create a shaggy look. Herons are long-legged waders that slowly stalk smaller prey in shallow water.
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www.ftwl.org

By: Lisa Wolling, Executive Director

WHAT EVERY WILDLIFE 
REHABILITATOR WANTS YOU 

TO KNOW

As a wildlife rehabilitator, one quickly learns that educating the pub-
lic is a large part of the services we provide.  When people bring animals 
to our intake center, they are often curious about what we do and how 
they can help animals.  There are also many misconceptions about wild-
life rehabilitation in general.  This month’s article will try to address these 
topics.

First, here is a little background information about wildlife rehabili-
tators in general:

• In almost all cases, wildlife rehabilitators are completely unpaid 
and unfunded.  Many of us work at “real” jobs to earn a living (unrelated 
to rehab “work”).  We pay for most, if not all, of the expenses of caring for 
the animals we take in out of our own pockets.  Donations at the time an 
animal is dropped off with a rehabber are very much needed and appreci-
ated.  Anything helps!

• Rehabbers will generally ask the public to bring animals to 
them.  Please be understanding of this request.  Most rehabbers have 
many animals in their care at any given time which require frequent feed-
ings and attention.  Time spent running around in the car picking up ani-
mals is time taken away from the animals already in care.

• Rehabbers do not have unlimited resources and/or space for an-
imals.  Some can only take certain species.  Most will get to the point that 
they are completely overwhelmed and cannot take in any more animals at 
times.  If a rehabber refers you to other resources, it is not because they do 
not care about the animal.  It is actually because they want the best care 
for that animal; that may mean it needs to go to somebody else who has 
more time and space to properly care for that animal.

• In Texas, as in almost any other state, wildlife rehabilitators are 
required to have state and/or federal permits (issued by Texas Parks & 
Wildlife and U.S. Fish and Wildlife), and they are also required to work 
within the rules and regulations set forth by those organizations.  We all 
are required to obey those rules, at the peril of having our permits taken 
away if we do not follow them.

• All training and continuing education rehabbers have is ob-
tained on our own time, at our own expense.  That is also a requirement 
for obtaining and retaining ones permit, although once again we receive 
no funding or assistance to help pay for it.

• Wildlife rehabilitators have a lot of expertise and knowledge, 
but we are not licensed veterinarians.  There are limits as to what a rehab-
ber can realistically do, both from a medical standpoint as well as the fact 
that we are dealing with wild animals.  Treatment that might be possible 
to do for a pet is not necessarily possible for wildlife, especially in the 
cases of adult animals (such as deer, coyotes, bobcats, foxes, and raccoons). 
Sadly, sometimes helping a wild animal is not possible.   While many of 
us are fortunate to have veterinarians who will assist us, we generally pay 
for these services out of pocket.  Thankfully, some veterinarians will offer 
rehabbers discounted services.

• Please bear in mind that rehabbers are often overwhelmed, 
overworked, and sleep deprived.  We are on call 7 days a week, 365 days 
a year.  Animal emergencies do not take vacations, and most of us do not 
either.  Please be understanding if we seem harried and exhausted.  We 
generally are.

Generally, people who are seeking help for an animal they have 
found have a love for wildlife as well.  We often get asked how people can 
help, or how they can get involved.  We understand that not many people 

can make the commitment to be a hands-on rehabber, but there are many 
other ways you can be a friend to wildlife, as well as to wildlife rehabilita-
tors.  Here are just a few:

• Consider volunteering with a rehabber or at a rehab center.  This 
can include helping hands-on with animals in care, answering phones, 
help with animal transport, help with fundraising (VITALLY IMPORTANT!), 
or help with administrative tasks.

• Are you handy?  Offer help with building of cages, nest boxes, 
etc.  This kind of assistance can be invaluable to both new rehabbers just 
getting started as well as to rehab centers in need of more caging on site.  
Scout projects are always welcome too!

• Do you own rural property?   We are always looking for release 
spots for rehabilitated wildlife animals.  As our county continues to be de-
veloped,	finding	safe	release	locations	is	becoming	more	of	a	challenge.

• Help us out if you can by donating.  Direct donations can be 
made at www.ftwl.org.  You can also support our organization through 
AmazonSmile and Kroger Community Rewards (details also found on our 
website).  Many corporations offer matching donations for direct dona-
tions, payroll deductions and/or volunteer hours.

• If you have a cat or cats, please consider keeping them inside.  
Free-roaming cats kill or injure millions of wildlife animals every year.  We 
get many, many songbirds, squirrels, rabbits, opossums, and even young 

Some baby birds require feeding as frequently as every twenty minutes. 
From top left: baby wrens; top right: baby barred owls; bottom left: baby 

mockingbirds; bottom right: baby great horned owl.
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owls and hawks that have been attacked by cats.  Many of these animals 
have non-survivable injuries.

• Please do not use rodenticides (rat or mouse poison).  Even with 
bait stations, these poisons often affect non-target animals such as owls, 
hawks, raccoons, squirrels, and foxes.  Wildlife and even domestic dogs 
and cats can be inadvertently poisoned, either by direct ingestion or by 
ingesting a rat or mouse that has eaten the bait.  

• Be mindful of other toxins, such as pesticides, fertilizers, etc.  
Many animals ingest insects, or drink from run off, and they then ingest 
the toxins as well.  Songbirds and screech owls are particularly at risk 
from pesticides.

•	 If	 you	 do	 find	 an	 animal	 that	 appears	 injured	 or	 orphaned,	
PLEASE call or email a rehab facility as soon as possible!  In many cases, 
especially with baby animals and birds, it may be possible to reunite with 
their parents.  Time is of the essence in these cases.  We have helpful 
flowcharts	 on	 our	website	 (www.ftwl.org)	 and	 Facebook	 page	 that	 are	
species	specific	and	give	reuniting	information.			Reuniting	baby	animals	
with their natural parents can help to keep rehabbers from getting over-
whelmed too quickly.  

• Please do not “rehab via the internet”.  There is so much mis-
information out there.  Many animals we get require critical care when 

Many of the animals that rehabbers care for need frequent care and feeding. 
Top left: baby raccoon being bottle fed; top center: adult opossum; top right: 

fawn being bottle fed; bottom: three baby gray squirrels. 

Injured animals often require around-the-clock care. Top left: bald eagle with lead poisoning; top 
right: baby squirrel with a broken leg; bottom left: baby rabbit with a broken leg; bottom right: 

armadillo with dog-bite injuries.

they	first	come	in	due	to	improper	feeding	and	care.		
Please remember that a Google search does not 
qualify one to be a rehabber.  Animals that are de-
hydrated, ill, emaciated, and/or hypothermic cannot 
digest food or formula, so feeding them can in fact 
kill them.  Improper feeding can cause severe gas-
tric upset as well as a host of other issues.  For any 
animal found, warmth is the most important thing.  
Hydration should only be done with warmed Pedia-
lyte (or other electrolyte-type of drink) given with a 
small syringe or eye dropper.  

• The fastest way to get in touch with us 
is by emailing our help line at ftwl.help@gmail.
com.   This help line is monitored frequently, even 
when our center is not open.  For rehabbers list-
ed by county, help can also be found by checking 
https://tpwd.texas.gov/huntwild/wild/rehab/list, or 
by searching ahnow.org (put in your location, and 
then click on “wildlife emergency”).

• Please do not set traps to relocate wild-
life animals.  This often results in orphaned babies 
being left behind.  If you have nuisance wildlife is-
sues, please reach out to a local rehabber for ad-
vice, or call an expert company such as 911 Wildlife 
or Skeedaddle Humane Wildlife Removal.   These 
companies will not harm any animals, and they will 
assure no babies are left behind.  

• If you can help us out with volunteering, 
cage building, or being a release spot, please email 
ftwl.center@gmail.com.

These are simple things everyone can do to 
help wildlife animals as well as your local wild-
life rehabilitator.  To learn more about what we do 
and view pictures of many of the animals we assist, 
please visit our Facebook page at www.facebook.
com/SavingTexasWildlife.  Details can be found at 
www.ftlw.org, and then click on “How to Help”.   We 
also have a great deal of helpful information on our 
website about other species of animals and how to 
assess if they need help or not.   If you need as-
sistance with an animal in need, please email us 
at ftwl.help@gmail.com.  For the time being, due 
to ongoing Covid concerns, our educational center 
remains closed. u
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